


audience.

JUST A NORMAL HUMAN

~ And like everyone else, she moves through dozens

of digital and physical touchpoints every day.
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07:30 - WhatsApp

ONE
PERSON’S
TUESDAY

08:00 - Instagram & TikT
08:30 - News + coffe

09:30 -

One person.
Dozens of mic
of attenti
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The pink t
eats first

The pinkest flamingos push in at t " L
feeding trough, so they eat more, so »
they get pinker.

Colour isn't decoration. It's rank.
And it compounds.
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Attention isn’t given,
it’s built.
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A flamingo isn't born pink.

It becomes pink by consuming the right =
things, again and again.

Your brand works the same way.

CONTENT gives people something to consum e & CREATOR Y

| CONTENT

VOICES make it travel. =
CONSISTENCY makes it stick. T
Presence isn't created in one moment. '5 .
It's built through repetition.
— — 4
' %

- L —
R

-



Content x Voi

Take any one to ze

The multiplication matters.

Great content with one creator? Zero.
Fifty creators posting once? Zero.
Constant presence with poor content? Zero.

Most campaigns don't fail because one element is weak.
They fail because one element is missing.



Influencer
creates post.

Influencer
gets brief.

Campaign

Post goes
ends.

live.

Most brands STOP HERE.
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UGC

User-Generated Content

CONTENT
ORBIT br%ih worif

Repurposed Content

Al-Generated Content
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Social
Influencer
Ads

CONTENT
ORBIT

IGC - UGC - EGC
AIGC - Clipping

Social
CTV

Social
Connect




ove the content.
e won't see it if it's sitting
ewhere she isn't.
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_Retail---- -E-commerce’ ‘--Gaming---

12 touchpoints. One story.
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50,000+ Influencers (RO)

41.5% 49.7% 8.7%

Nano Micro Mid

0.1%

1K-10K followers 11K-40K followers 41K-200K followers

Fashion Beauty Lifestyle

26.2% 24.1% 13.8%
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Match details

LOREAL
LIVE cammartaries,lna-0ps, HoH otc.

LOREAL

Préfercnce

GREAIISCA

c
Carrefour (9 -srggy)—ﬁﬂs\é 5 Sofascore £ FLASHSCORE

vodafone

Display

Retail

Messaging
THEMATICdigital »
3 YouTube
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Total impressions

19M+
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Influencer
content
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Don't just chase platforms.
Follow people.

Thank you.

www.flaminjoy.com
+40 (732) 639 598

alexander.sm@flaminjoy.com




